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8. Conclusion 

Through dedication and commitment, our U of T Engineering community has achieved 
tremendous progress in Year Four of our Academic Plan 2011-2016. We have already 
surpassed several of our ambitious goals, and set new ones to capture emerging priorities. 
 
As we move forward into the final year of our Academic Plan, collectively we will continue 
to broaden our influence and outreach, enhance our international reputation, support our 
multidisciplinary and collaborative research and ensure we create new initiatives and 
opportunities for the best student experience possible. 
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